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What is Web Analytics?

Web analytics is the practice of analysing
usage of a web site in order to demonstrate the
value of the site, or to improve |It.
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What do | use it for?

nere are my customers coming from?

nich customers are buying?

nich marketing channels are most profitable?
nich sections of my site are most popular?
nich sections of my site are under performing?
nat are people looking for that | don't have?
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What Packages Are Out There?

Free Expensive (> $10,000 year)
« AWStats * Omniture Site Catalyst

« Google Analytics « Click tracks

« Yahoo! Web Analytics « CoreMetrics

« Woopra « Webtrends

* Piwik « Site Intelligence

Cheap (< $10,000/year) Niche

« Clicky « Clicktale

« Visitorville

* Firestats All take time and/or money for setup
« Urchin and configuration
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What do | use it for?

 Alice: Would you tell me, please, which
way | ought to go from here?

« The Cat: That depends a good deal on
where you want to get to

 Alice: | don't much care where.

e The Cat: Then it doesn't much matter
which way you go.

» Alice: ...so long as | get somewhere.

« The Cat: Oh, you're sure to do that, if only
you walk long enough.
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What Should | be Measuring?

What are your business goals? Your KPIs?

Typical goals:

ncrease sales/leads
Decrease cost per sale/lead
ncrease conversion rate

ncreased awareness
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What Should | be Measuring?

Non goals:
* |ncreased traffic
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Site Usage Goal Set1

Visits
14,315

% of Site Total:
100.00%

Source/Medium

1. google / organic
2. (direct) / (none)
3. google/cpc

4. vyahoo/ organic

3. bing /organic

Hevenue

A$10,152.84

%% of Site Total:
99.75%

Hone =

6. images.google.com/ referral

7.  getprice / cpc
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Transactions

133

&5 of Site Total:

99.25%
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5,082
2,959

2,712
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Average Value

A$76.34

Site Avg: A$75.96

(0.50%)

Fevenue

A53,905.49
A53,176.14
AS1 66154
AS0.00
A5144.45
AZ0.00

AS5T1.63

ge

Ecommerce E,Elr Visit
Conversion Rate alle
u g 3% A$ 0 . ?1
o Site Avg: A$0.71
Site Avg: 0.94% (-0.75%) (-0.25%)
Ecommerce .
Transactions AUELLE Conversion SR
Value Rate Value
44 ASEETE 0.72% ALl B4
41 ASTT AT 1.358% A%1.07
25 A566 46 0.92% A%0.51
0 AS0.00 0.00%: AS0.00
4 ARIEA12 1.33% AL0 43
0 AS0.00 0.00%: AS0.00
11 AS51.97 4 52% A2 40
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Revenue  Transactions

AF150.54

AFE85.83

AZE346T

A3510.51

AFIZ5.83

AJZ571.68

AZE1.47

AF0.00

A50.00

AJZ0.39

gXx

Average
Value

AFTSET
AFE5.63
AE104.33
AFT72.93
ASE1.48
A5H1.97
AZ40.74
AF0.00
AE0.00

AFT346

Ecommerce
Conversion
Hate

0.40%

0.28%

2.69%

2.66%

1.57%

4.62%

0.93%

0.00%

0.00%

2.05%
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Pageviews
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Avg. Time on
Page

00:01:02

00:00:45

00:00:46

00:00:50

00:00:52

00:00:45

00:00:48

00:00:38

00:00:17

00:00:32
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Bounce Rate

2473%

14.87%

35.78%

40.74%

31.56%

21.79%

40.00%

43.26%

0.00%

32.69%
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% Exit

25.92%

11.69%

14.75%

M.77%

16.90%

13.19%

13.73%

22.97%

2.82%

18.79%

S Index

AsS1.12

AS1.66

AS2.26

AS2.44

AS2.64

AS3.16

AS2.52

AS2.02

AS16.20

AS2.65
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Setting Up

Define your KPIs/business goals
Choose your software

Add the tracking tags (developer)
Configure the software

Wait!

Analysis/interpretation
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Questions?

Mark Baartse

Consulting Director
mark@firstrate.com.au
WwWW.lInkedin.com/in/markbaa
WA fIrStrate.com.au
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