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What is Web Analytics?

Web analytics is the practice of analysing

usage of a web site in order to demonstrate the

value of the site, or to improve it.



What do I use it for? 

• Where are my customers coming from?

• Which customers are buying?

• Which marketing channels are most profitable?

• Which sections of my site are most popular?

• Which sections of my site are under performing?

• What are people looking for that I don't have? 



What Packages Are Out There?

Free

• AWStats 

• Google Analytics

• Yahoo! Web Analytics 

• Woopra

• Piwik 

Cheap (< $10,000/year)

• Clicky

• Visitorville

• Firestats

• Urchin

Expensive (> $10,000 year)

• Omniture Site Catalyst

• Click tracks

• CoreMetrics

• Webtrends

• Site Intelligence 

Niche

• Clicktale

All take time and/or money for setup 

and configuration





What do I use it for? 

• Alice: Would you tell me, please, which 

way I ought to go from here?

• The Cat: That depends a good deal on 

where you want to get to

• Alice: I don't much care where.

• The Cat: Then it doesn't much matter 

which way you go.

• Alice: …so long as I get somewhere.

• The Cat: Oh, you're sure to do that, if only 

you walk long enough.



What Should I be Measuring?

What are your business goals? Your KPIs?

Typical goals: 

• Increase sales/leads

• Decrease cost per sale/lead

• Increase conversion rate

• Increased awareness



What Should I be Measuring?

Non goals:

• Increased traffic













Setting Up

1. Define your KPIs/business goals

2. Choose your software

3. Add the tracking tags (developer)

4. Configure the software 

5. Wait!

6. Analysis/interpretation
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